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RAN-2308000601030004
F.Y.B.Com. (NCF-NEP) (Sem. - I) Examination November - 2025

Marketing -1 (Minor) (Paper - I)

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â.1.  k„rnádp„ “uQ¡“p“p¡ S>hpb Ap‘p¡: (Lp¡$C‘Z 5)   (10)
 1. c¡v$ Üpfp sdpfp¡ dsgb iy„ R>¡?
 2. Lp¡$B‘Z k„NW$““y„ rdi“ õV$¡V$d¡ÞV$ s¥epf L$fp¡.
 3. dpL£$qV„$N iåv$ ìep¿epres L$fp¡.
 4.  [õ’rs iy„ R>¡?
 5. MQ® “¡s©Ðh iy„ R>¡?
 6.  kpdpÞe õ‘^p®ÐdL$ ìe|lfQ“p“p sÐhp¡“u k|rQ b“php¡.
 7. rhriô$ dpL£$qV„$N A¡V$g¡ iy„?

â.2.  ìe|lpÐdL$ Apep¡S>““u âL©$rs’u k„b„r^s Lp¡$B‘Z b¡ ‘NgpAp¡ rhNshpf gMp¡.  (14)
OR

â.2.  “uQ¡“p S>hpbp¡ gMp¡:
 (A$) L$„‘“u“p dpL£$qV„$N âeÐ_p¡“¡ dpN®v$i®“ Ap‘su qagk|au gMp¡.  (07)
 (b) dpL$£V$ guX$f A“¡ dpL$£V$ Q¡g¡ÞS>f hÃQ¡“p¡ saphs gMp¡.  (07)

â.3.  “uQ¡“p S>hpbp¡ gMp¡:
 (A$) dpL£$qV„$N“u Lp¡$C‘Z 3 ¿epgp¡ rhNshpf gMp¡.   (07)
 (b) ìe|lpÐdL$ Apep¡S>““y„ SWOT rhïg¡jZ gMp¡.   (07)

â.3.  kpdprS>L$ dpL$£qV„$N ìep¿epres L$fp¡. rhNshpf A¡buku [õ’rs“u rhcph“p kdÅhp¡.  (14)

â.4.  V|$„Lu$ “p¢^p¡ gMp¡: (Lp¡$C‘Z b¡) (12)
 1. lfua rhïg¡jZ
 2. ìe|lpÐdL$ Apep¡S>““y„ õhpV$ rhïg¡jZ.
 3. ìe|lfQ“p Ap¡mM A“¡ ‘k„v$Nu.
 4. dpL$£qV„$Ndp„ ‘p¡rTit“N“y„ dlÐh
  

*RAN-2308000601030004*
R A N - 2 3 0 8 0 0 0 6 0 1 0 3 0 0 0 4

P1667



RAN-2308000601030004 ] [ 2 ] [100] P
1

6
6

7
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Q.1.   Answer the following in Brief: (Any 5)   (10)
 1. What do you mean by Differentiation?
 2. Prepare the mission statement of any organisation.
	 3.	 Define	the	term	Marketing.
 4.  What is Positioning?
 5.  What is cost leadership?
 6.  List out the elements of Generic Competitive Strategies.
	 7.	 	What	is	Niche	Marketing?

Q.2.  Write down any two steps in detail related to nature of strategic planning.  (14)
OR

Q.2.  Write Following Answers:
	 (A)	 Write	down	the	Philosophies	guiding	a	Company’s	Marketing	Efforts.	 	 (07)
	 (B)	 Write	down	the	difference	between	Market	Leader	and	Market	Challenger.	 	 (07)

Q.3.  Write Following Answers:
	 (A)	 Write	down	any	3	Concepts	of	Marketing	in	detail.	 	 (07)
 (B) Write down the SWOT Analysis of Strategic Planning.  (07)

OR 
Q.3.	 	 Define	social	marketing?	Explain	the	concept	of	ABC	Positioning	in	detail.	 	 (14)

Q.4.  Write Short Notes: (Any Two)    (12)
 1. Competitor Analysis
 2. SWOT Analysis of Strategic Planning.
	 3.	 Strategy	identification	and	Selection.
 4. Importance of Positioning.


